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Introduction Activity
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Goals for Today
• Identifying the role of School Psychologists as 

Mental Health Providers in Schools
• Identify what communicating is and why 

Communication Matters
• Understand how to start at the classroom or 

school level as well as how to make a difference at 
the district level.

• Share ways for you to facilitate communications 
planning with colleagues.

• Explore key message development. 
• Identify specific strategies to use in your 

school(s).
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Mental Health in Schools?

• What percentage of children in the US 
has a diagnosable mental health 
disorder?

• Of those who receive treatment, what 
percentage of them receive 
interventions in school?
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Major Public Policy Issues in Education
• International Competition

– College/Career Readiness
• Addressing Disparate Discipline Practices
• Halting the School to Prison Pipeline
• Closing Achievement Gaps
• Teacher/principal accountability
• Balance Federal/State/Local role
• School Climate
• School Safety
• Improving behavioral, social-emotional, and mental 

health



Current Policies in the Every Student Succeeds Act

• Focus on comprehensive learning supports

• School quality key indicator in accountability

• Use of Title IV funds for MTSS, PBIS, and other systems of support

• Dedicated funding to: 
– improve school safety and promote students’ physical and mental health 

well-being; 
– prevent and reduce substance abuse, school violence, and bullying;
– strengthen parent and community engagement to ensure safe, healthy, 

and school environments.
– Provide professional development to school staff

• School employed mental health professionals (e.g. school psychologists) 
shall be consulted in the development, implementation, and 
evaluation of any school-community mental health partnership   



Making The Case for School Psychologists
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School Psychologists: Qualified Providers 
of Mental and Behavioral Health Services 



School Psychologists as Mental Health 
Providers???



Role of the school psychologist

• School psychologists are uniquely trained to deliver high quality 
mental and behavioral health services in the school setting to ensure 
all students have the support they need to be successful in school, 
at home, and throughout life
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NASP White Paper: School Psychologists
Mental and Behavioral Health Role
• School psychologists are 

qualified MBH providers
• NASP training and 

practice standards 
encompass MBH 
services

• School psychologists are 
recognized in the ACA 
and NCLB as qualified 
providers 
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http://www.nasponline.org/resour
ces/Adolescent-Mental-and-
Behavioral-Health-Services.aspx

http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx


Comprehensive School Mental and Behavioral 
Health Services
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Model of School Based Mental Health Services



Prevention and Universal Interventions

Examples
• Consultation with teachers/administrators/families
• MTSS design/implementation
• Social Emotional Learning
• Positive behavior interventions and supports
• Effective discipline policies and practices
• Bullying/Violence Prevention
• Crisis prevention and intervention teams
• Fostering positive relationships among students and staff

• Prevention and wellness promotion
• Universal screening for academic, behavioral, and emotional barriers to 

learning



Early Identification
• Data analysis
• Staff development/Mental Health First Aid
• Suicide Risk/Threat Assessment
• Protocols for Responding to Bullying
• Systems to report concerns
• Parent/Family Education



Targeted Interventions
Check-In Check Out Behavior Plans
Group Counseling Mentoring
Teacher/Family Consultation Cognitive Behavioral Therapy
Solution focused therapy



Intensive Interventions



Intensive School Interventions Intensive Community 
Interventions

Individual Counseling Long Term Therapy
Functional Behavioral Assessment Family Counseling
Special Education Consideration Involvement with Social Services
Individualized Behavior Plan Community Mentoring
More restrictive environment

Intensive School and Community Supports



Role of the School Psychologist

• School Psychologists should be the 
leading mental health experts in 
schools who are  knowledgeable 
about development in social, 
affective, and adaptive domains.



Barriers to School Mental Health Services



Competing Priorities

Diverse 
Curriculum/

Student 
supports

** Edited. 



Stigma/Lack of Understanding



(Lack of) Funding



Shortages

Presenter
Presentation Notes
There is ZERO shortage of need



Consequences of Ignoring the Issue

Systemic/Societal 
• School to Prison Pipeline
• Homelessness
• Decreased rates of high school 

graduation/college completion
• Increased Incarceration 
• Stagnant progress in reducing 

school and community violence
• Economic Impact

Individuals
• Decreased achievement
• Poor social skills
• Substance abuse
• Low Self Esteem
• Suicidal Ideation
• Increased engagement in risky 

behaviors
• Suspension/Expulsion
• Decreased earnings





Your Voice Matters
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School Mental Health: Who is Influencing the 
Conversation

• School administrators
• School psychologists/counselors/social workers
• Community agencies
• Private practitioners (Marriage and Family Therapists, Clinical 

Psychologists etc.)
• Juvenile Justice
• The Media
• Celebrities



How do Others Perceive School Psychologists?
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Do decision makers know how you help:
• Meet the needs of students at-risk for school 

failure?
• Ensure safe school environments?
• Improve school-family-community 

collaboration?
• Contribute  to improved school climate? 
• Lower or prevent barriers to learning?
• Facilitate data-based decision making at the 

individual/classroom/building/district levels? 
• Provide guidance on realigning services to 

enhance academic progress?



Four “Take Aways” From Today
• Advocating for your role and services is not 

self-promotion; it is good for kids.
• Communication and advocacy may feel 

outside your comfort zone; you can do it. 
• There are some fairly basic skills and 

strategies that contribute to effective 
professional advocacy and communication. 

• NASP has resources that can help.

www.nasponline.org/communications 33

Presenter
Presentation Notes
Possibly add specific strategies to take back to district

NASP Standards
Domains of Practice

http://www.nasponline.org/communications


How do people 
know what you 
are doing and 
why it matters?

Presenter
Presentation Notes
Risks to a Stealth Profession
Reduced or stagnant level of SP positions/funding. 
Lack of understanding of “unique and essential skill set” among decision makers.
Narrow use of SP skills and training 
Missed linkages between behavior, mental health and learning.
Increased job frustration/stress.
Negative effect on students. 
Unrecognized collaborations between SPs and the school team and community resources.



35

The Right People The Right MessageThe Right 
Time



So you are 
a school 
counselor, 
right?

Presenter
Presentation Notes

In my district they used to put “counseling” by the school psychologist.  It took 3 years to get it converted to “psychological services” by the school psychologist.  But vigilance is always needed as IEP Chairs change and new school psychologists come on board.  Identity is not just in your degree’s name but in how you identify yourself. 



Advocacy:  What is my role as a school psychologist?

Ethical Obligation:  “to speak up on behalf of students that cannot 
speak for themselves”

Legal Obligation:  Somewhat unclear

Ethical requirements are not legal requirements of school-based 
employees (Zirkel, 2009)



So…..what CAN I do?  

Key Legal Cases:
• Pickering vs. Board of Education of Township High School District 

205 (1968)
– private citizens can speak on matters of public concern without being 

dismissed from their position
• Garcetti vs. Ceballos (2006)

– A public employee’s speech is only protected if it is expressed as a 
private citizen and in no way reflected as the employee’s public and 
professional duties

• Settlegoode vs. Portland Public Schools (2004)
– teachers need to speak out on school matters because of the level of 

informed opinions they have about the best interests of the children that 
are in their building



The Process



Two general ways to advocate for your 
role:

Demonstrating 
value through 
action. 
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Direct 
advocacy

Good communication is 
essential to both.

Presenter
Presentation Notes
OKAY
Approaching others about the qualifications of schools psychologists
Joining the school improvement team, or writing articles for the school newspaper
Rivka: Carl’s example of boarding up abandoned houses by a school 



Strategic Communications is Advocacy
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Effective 
Communications 

Planning

Assess 
Situation

Identify 
Stakeholders

Craft Messages

Select 
Strategies

Implement

Evaluate

Desired 
Outcomes

Participant 
Engagement

Stakeholder            
Buy-In

Presenter
Presentation Notes
Not rocket science but not happenstance either.  Process that everyone on team must understand and own.

Benefits to being intentional and planful:

You target the right audience with the right strategies.
Organize your thoughts and consistent messages.
Easier for stakeholders to understand, remember, and act.
Easier to evaluate your effectiveness; adjust accordingly.




1. Assess the Situation



Key Priorities

Growing Student Needs/ 
Mental Health

Safety/Crisis

Behavior/discipline

Accountability

ESSA/School Choice

Presenter
Presentation Notes

WHOLE AUDIENCE DISCUSSION: get their brief feedback

Assess Situation
How are your services relevant to driving priorities/challenges for your district? 
What do you hope to accomplish? 
What are potential opportunities? (New policies/programs, student need, administrator’s agenda.)
What are the obstacles? (Resources, misperceptions, competing agendas, complex issue.)
What is your timeframe?
What are your available resources?
Who else cares about this issue?

TIP: Identify and collect data that will help make your case.
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NASP Practice Model

..

Presenter
Presentation Notes
NASP Practice Model: Value as an Advocacy Tool
An organized and coherent framework to advocate for and implement school psychological services.
Enables schools to make best, most cost-effective use of resources.
Promotes the connection between training, standards, and actual practice.
Promotes consistency of practice by delineating what services can be provided by school psychologists.
Provides direction for excellence in delivery of services.
Provides guidance for continuing professional development.
Recommended ratio 1:500-700




2. Identify Your Stakeholders
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Whom do you serve, work with, rely 
on, and disagree with?

Community 
Providers

District 
Leaders

Other 
Student 
Support 

Personnel

Parents

Teachers
State 

Legislators

State 
Education 

Groups

School 
Boards

State 
Education 
Leaders

Congress 

STUDENTS

Principals

Media

Presenter
Presentation Notes
Need to be specific and concrete. Name them, know how to communicate with them.
Who do you serve
You do not have to start at the congressional level.  Hone our skills at a lower level. 

You need to identify who you think are allies, opponents and others inbetween the issue you are trying to address



School 
Psych 

Consultant
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Parents

Most 
Teachers

Other 
District 
Leaders

Other 
School 
Staff

Allies  Depends Opponents

Chair of the 
State 

Legislature 
Ed 

Committee

State 
Psychological 
Association

School 
Boards

Media

Elementary 
School 

Principals

Other Student 
Support 

Personnel

Local 
Community 

Clinic 
Providers

Marriage 
and Family 
Therapists

Assistant 
Superintendent 

for Student 
Services

School Counselor 
and SpeED 

teacher 
associations 

Other Ed 
Groups

Most 
State 
Legs

Member of 
State School 

Safety 
Committee
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Parents

Teachers

District 
Leaders

Other 
School 
Staff

Internal  Either/Both External
STUDENTS

State 
Legislators

State 
Education 

Groups

School 
Boards

Congress 

Media

Principals

Other 
Student 
Support 

Personnel Community 
Providers

State 
Education 
Leaders

Presenter
Presentation Notes
Internal communications facilitates DOING.
External communications facilitates SUPPORTING.
They must work together. 



Risks/Concerns
Goals/Hopes

Know your stakeholders’

Presenter
Presentation Notes
Kathy
These are two factors that drive everyone, right. This is the tension in people’s decision-making. They will be different depending on the stakeholder. And the closer you get to the child, the more granular these become.

Congress thinks and acts in broad policy strokes that target reducing social costs and competing with China. 
I care that those two children are happy, healthy, and able to get a job when they graduate from college.

You want to know your stakeholders: 
Level of knowledge/awareness.
Primary concerns/expectations. 
Covert or overt agendas.
Competing priorities.
Perspective.
Possible barriers to understanding.
Competing considerations.
Ability/likelihood to take action.
Know your allies and opponents.
(Tip: Attend/observe a relevant meeting, e.g. a PTA or school board meeting, to listen to concerns/perspectives.)

Example of Portland schools implementing MTSS
Made effort to identify a relevant interest (SWPBIS) of SPED director
Created opportunity to connect: 
NASP Practice Model 
expanding SWPBIS into MTSS
using MTSS to better support district mission/goals  
Created a pilot project; used data to demonstrate success
Positioned school psychs to be viewed as critical when state DoE sanctioned district for over-disciplining of black SPED students





Stakeholder engagement
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Presenter
Presentation Notes
Build relationships, offer value, avoid turf battles, and don’t let past frustrations limit your vision.
Offer value.
Don’t wait until you need help.
Collaborate.
Avoid “turf battles”. 
Volunteer to help other related service providers/leaders in meeting their advocacy goals. 
Extend your assistance to special education teachers/leaders.
Make friends with everyone. 

EXAMPLE?



3. Craft Messages
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Presenter
Presentation Notes
Key Message Goals:

Get their attention
Connect to a priority 
Minimize suspicion/ reactive rejection 
Engage discussion
Be easy to remember

Key messages can’t convey everything



It’s hard for people to remember more than 3
things at once.
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..

Presenter
Presentation Notes
SUGGESTION…CAN WE JUST TAKE THE TWO TITLE AND PUT ON A SLIDE…THIS LOOKS BUSY TO ME.  

MSPA spent a year to put this together and get the wording just right.  
It was designed to make sure that political leaders had a document that quickly and clearly says all that we do and is user friendly.
It says that we advocate for ourselves and that we engage in professional development.
Most importantly it puts everyone on notice that we  “encourage and support legislation”. 
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....
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Kathy




Crafting a message in SD

SDASP developed three key 
priorities:
1. School psychologists as highly 

qualified behavioral and mental 
health providers

2. Safe and supportive school 
environments

3. Addressing shortages of school 
psychologists

Presenter
Presentation Notes
WE don’t have to keep this if we want to go with a Nevada example   I’m totally flexible!



Time for a Chat…. 
ELEVATOR CHAT 

What are the three most 
important things you 
want people to know 
about the value of 
school psychologists?

(2 minutes)

Presenter
Presentation Notes
Break into small groups and in 2 minutes, name the key ways your services/expertise fit into the major issues in your districts.
Your answers should be short, sweet, and to the point. 
Share together 5 minutes



4. Effective Strategies



Sharing 
information

Three Stages of Strategic Communications 
& Advocacy
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Resolving a 
problem

Urgent/in the 
moment

Crisis 
Management

Action Request

Proactive 
Communications

Presenter
Presentation Notes
Kathy
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Offer value. 
No strings.

Universal

Targeted

Crisis

Presenter
Presentation Notes

Increase your visibility.
Get involved and be accessible
Improve collaboration and consultation
Disseminate useful information regularly and in times of crisis
Raise awareness to increase comfort level on an issue.
Create environment for decision-maker “buy-in.”

Write a monthly short articles on tips for  parents: how to get your child to do homework; talking with your child’s teacher
Put brief articles, or summaries, relevant to teachers about tips for instruction, management of the “difficult” child
Join the School Improvement Team
Check the NASP website for information on issue relevant to your teachers, parents, administrators

Strategies: school newsletters, parent handouts, brown bag discussions, website content, “good to know” updates for district administrators/school boards.






School Psychology Awareness Week
2nd Week in November

www.nasponline.org/communications

http://www.nasponline.org/communications
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Participate in Social Media

“Like NASP on Facebook

“Follow” @nasponline on 
Twitter

Use the hashtag 
#NASPadvocates

https://tinyurl.com/yc6gzuuf



Tier 1 Social Media

• Connect with state association/NASP
• Follow stakeholder groups
• Share out helpful resources 
• Convey key ideas about what’s good for kids and how 

school psychologists can help
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Elbow Partner Talk
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• What are ways that you can 
engage with universal 
communication strategies?

• What is one resource that 
you might share from the 
NASP website?

• What is one stakeholder that 
you can engage with within 2 
weeks?

• What are barriers that get in 
the way of universal 
communication?
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Ask and Offer.
Universal

Targeted

Crisis

Presenter
Presentation Notes
Need (some examples)
Protect role/positions.
Program support or implementation.
Reallocation of funding for new or expanded programs.
Offer (advocacy through action)
Improved collaboration/realignment of support services.
Crisis support for students and teachers.
Participate in planning/program design.
Conduct needs assessment/data collection and evaluation.
Conduct in-service training.



Field of 
Dreams…

If you build it,  
they will come…
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Tier 2 Social media

• Follow key school board members and state legislators
• Thank those via tweet that do something positive 
• Share key messages on issues under consideration/of 

importance
• Convey/ask how school psychologists can help

• (Be sure that you don’t violate any district social media policies 
for staff)
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The Little School Psychologist That Could

74

Presenter
Presentation Notes
Burrillville High School, RI�

School psych noticed increase in student mental health problems
Communicated need to principal, using data
Principal was convinced and advocated with the superintendent
Kim did her research and identified a universal SEL screening tool to recommend
Identified obstacles/challenges to implementation
Established a representative implementation team
Used data and feedback opportunities re needs/benefits to communicate with staff
Used multiple methods to establish buy in, particularly from teachers. 
Launched with full support, school leadership and all staff.
7 years into program.






Urgent. Concise. Consistent. 

76Universal

Targeted

Crisis

Presenter
Presentation Notes
Kathy

Hopefully crisis management won’t have anything to do with the practice model rollout. It is very time sensitive and requires an immediate message and immediate response. Just as with services to kids, your crisis and action request communications will be more successful if you have been successful at the “calling card” level. People need to know who you are and why you matter for action requests and crisis management communications to matter to them. 

Crisis Communications Goals: 
Professional crisis 
proposed cuts to school psychologist positions
Legislative crisis 
change in Medicaid rules excluding SPs from billing
Public relations crisis 
bad press coverage, editorial
Crisis involving school, district, or community
school shooting, suicides, natural disasters, etc.

Integrated part of response; rapid response; regular communications with “home base”; designated spokesperson; media (proactive, provide experts, materials, op-eds).




Tier 3:  Social media
• Share out key resources
• Retweet supporting messages and valid third-party 

resources
• Pay attention to 

stakeholder posts 
and tweets
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http://www.nasponline.org/resources/crisis_safety/index.aspx

http://www.nasponline.org/resources-and-
publications/resources/school-safety-and-crisis

http://www.nasponline.org/resources-and-publications/resources/school-safety-and-crisis


Time for a Staff Lounge Moment
What are 3 
strategies you 
can use to 
raise your 
visibility with 
stakeholders. 
What 
resources will 
you use? 



Communications Basics
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Effective Message Structure

• Problem statement
• Action/solution
• Benefits 

Benefit

ProblemAction

Easy for 
People to 

Grasp

Presenter
Presentation Notes
Problem: Student office referrals for interpersonal conflicts are on the rise.
Action: I can examine student data to help identify settings and situations where conflicts are occurring and which students are having the most difficulty.
Benefit: I can work with students to teach conflict resolution skills and work with teachers to respond to students in a way that de-escalates problems. Referrals will decrease.




Make It Easy for People

• Lead with the point, restate the point, close with 
the point.

• Keep students at the center.
• Be relevant (know your audience).
• Be concise.
• Avoid acronyms/technical language.
• Use bullets to the extent possible.
• Resonate.
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Resonate
• Appeal to emotion as well as intellect.
• Put a “face” on the issue. Be a good storyteller.
• Use data but use “social math,” not just statistics, when 

possible.
• Be a good listener.
• Need a clear “call to action”

– Don’t allow (or expect) your target audience to guess what you 
need
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Statistics Versus ... 
Youth Risk Behavior Surveillance
Percentage of students responding regarding behavior during 12 

months preceding survey:
YRBSS Middle School 
2003*          Survey 2003**

1.  Seriously considered 
attempting suicide 16.9 20.6

2.  Made a specific plan 16.5 13.4

3.  Made an attempt 8.5 9.7
4.  Made an attempt requiring

medical attention 2.9 —

84Lieberman, Poland & Cassel, 2006



… “Social Math”

• For every 100-200 youth that attempt suicide, one child succeeds.
• For every three youths who attempt suicide, one goes to the 

hospital and two go to school.

85

Presenter
Presentation Notes
Katie to share her social math example re 18 positions….



Show Them the Data
• Educational Outcome Data

oState/District/Building
• Demographic Risk Data

oKids Count http://datacenter.kidscount.org/
• Research or Survey Data

oYRBSS 
http://www.cdc.gov/HealthyYouth/yrbs/index.h
tm

oSchool Climate
oScholarly Research

• Office of Civil Rights Data http://ocrdata.ed.gov/
86

Presenter
Presentation Notes
Kathy


Educational outcome data includes graduation rates, results driven accountability data, statewide standardized testing results, data from school SWIS or other behavioral data systems.  Discipline data, rates of suspension, expulsion.  We will go into more detail about ways to access this data later- but much of this is publically available from the state board of education, local districts, or schoolwebsites.

Demographic risk data- how many kids in poverty etc. 
Survey data.  Many districts participate in a number of nation-wide surveys. Many districts conduct their own surveys- access this data and use it!

http://datacenter.kidscount.org/
http://www.cdc.gov/HealthyYouth/yrbs/index.htm
http://ocrdata.ed.gov/


BPS-Fall 2014 vs Spring 2015 
Site Rating by Teachers

0
5

10
15
20
25
30

Strongly
Disagree

Disagree Neutral Agree Strongly
Agree

Comfort with Implementing Soc/Emo/Beh Research-
Based Interventions

Fall 2014
Spring 2015

0
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10
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Knowledge of Soc/Emo/Beh
Research-Based Interventions

Fall 2014

Spring 2015

0
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Strongly
Disagree

Disagree Neutral Agree Strongly
Agree

Comfort with Identifying Soc/Emo/Beh Milestones

Fall 2014

Spring 2015

Teacher Survey of 
Social, Emotional, & 
Behavioral
Development
Fall 2014 & Spring 2015

Overall trend with knowledge, comfort identifying and comfort implementing….reduction in 
strongly disagree/disagree/neutral and increase in agree/strongly agree when comparing 
Fall/Spring survey results. 

Presenter
Presentation Notes
Rivka  This is data collected by our early learning program staff to see how teachers view the work we are doing with them.  It is critical that the people whose behaviors you are trying to change see that what you are doing is helpful.  In addition to noting what progress students name, you must make sure stakeholders see that the staff is on board and feels what you do is helpful to them. 



88

Service Delivery Data
PGCPSA



http://datacenter.kidscount.org/

Presenter
Presentation Notes
You can drill down to city, school district, and in some instances, to the school building.  This provides you with demographic data on a number of indicators that you can use to aid your advocacy.

http://datacenter.kidscount.org/


Pennsylvania vs. United States

Presenter
Presentation Notes
This is just one snap shot of some of the data you can get from this system.  This graph shows the number of children who have one or more behavioral, emotional, or developmental condition.   There has been an increase of these students over the past 5 years at the state and national level. PA is above the national level.  These kids are in our schools. 



Youth Risk Behavior Surveillance System 
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http://www.cdc.gov/HealthyYouth/yrbs/index.htm

http://www.cdc.gov/HealthyYouth/yrbs/index.htm


YRBSS Data—Philadelphia 

Presenter
Presentation Notes
This is data from this district:  almost 15% of middle and high school students report being bullied; 1/3 of students report feeling sad or hopeless to the point of stopping their normal activities




http://ocrdata.ed.gov/

http://ocrdata.ed.gov/


Presenter
Presentation Notes
This reflects suspension and expulsions



Not so sure 
about this?



What do Gumby and you have in common?

s
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Gumby’s Qualities
• Flexible
• Helpful
• Optimistic—all is possible
• Honest and pure
• Adventurous
• Fearless
• Loving 
• Everybody’s friend
• Gumby represents the good in all 

of us. 
—Art Clokey, Gumby’s creator, 

back of the Gumby package
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School Psychologists’ Qualities
• Flexible
• Helpful
• Optimistic—all is possible
• Honest and ethical
• Resourceful
• Highly skilled
• Dedicated
• Caring 
• Every child’s advocate
• School psychologists see the 

good in all of us. 
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Hi, what can I do to help?

Mr. Gumby,EdS, NCSP, School Psychologist



Advocating for 
your skills is 
not self-
interested, 
self-promotion.

It is essential 
to doing your 
best for kids. 



Do Not Reinvent the Wheel.

NASP has 
resources 
that can 
help.



Foundational NASP Documents
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• Standards, Ethics, and 
Practice Model

• Position Papers 
(Official NASP policy)

• A Framework for Safe 
and Successful 
Schools

• A Framework for 
School-Wide Bullying    
Prevention and Safety

Presenter
Presentation Notes
Key ideas:

Foundational documents provide concrete vision/guidance and give members a common ground
Documents must relate to and reinforce one another
Common threads of ideas/principles run throughout
A critical common thread right now is that learning supports must be on equal footing with school management and instruction



Infographics to Educate and Activate

www.nasponline.org/infographics

View, download, and share our infographics series through social 
media to introduce key issues to stakeholders and advocate for 

the work of school psychologists.

Presenter
Presentation Notes
Press

http://www.nasponline.org/infographics


Some More NASP Resources
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• Communications Resources
– http://www.nasponline.org/communications-resources

• NASP Topical Resources
– http://www.nasponline.org/resources-and-publications/resources

• NASP Practice Model Implementation Guide
– www.nasponline.org/standards/practice-model/implementation-guide

• Advocacy Roadmaps
– Safe & Successful Schools, NASP Practice Model, Promoting SP Services
– http://www.nasponline.org/research-and-policy/advocacy-tools-and-

resources/advocacy-roadmaps

http://www.nasponline.org/communications-resources
http://www.nasponline.org/resources-and-publications/resources
http://www.nasponline.org/standards/practice-model/implementation-guide
http://www.nasponline.org/research-and-policy/advocacy-tools-and-resources/advocacy-roadmaps


See the Gumby in you! We do!
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Key Takeaways 

• School psychologists are uniquely qualified to develop 
comprehensive support systems, provide direct and indirect 
services, and expand access 

• Barriers exist, but we can overcome them!

• Current public policy presents significant opportunities for school 
psychologists to do what we do best……improve outcomes for 
students



Are YOU smarter than your school 
psychologist friends?

• LET’S FIND OUT!!!!

• Go to:  kahoot.it
• Enter game pin
• Choose a “creative” name:

• Connect from any device!

• The WINNER will be receiving a FABULOUS Prize!  
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Give one…Get one

• Write down one idea from this training that you plan to implement 
from this training this fall

• Find another person.
• Give your idea to another person and then get one idea from 

another person.



Questions?
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Contact Information

Dr. Kari Oyen, Ph.D., NCSP

Email:  karioyenschoolpsych@gmail.com

Twitter:  @karioyen

Website:  https://www.usd.edu/faculty-and-staff/Kari-Oyen
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